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Let's get this straight. A German carmaker and its advertising agency are the targets of a suit that claims they used a sound-alike singer for a TV spot that aired in Germany and Scandinavia. The plaintiff? His name is Tom Waits.

Tom Waits? He of the gravelly voice and hobo's wardrobe? The same Tom Waits who won a much-publicized sound-alike case against Frito-Lay in 1992?

Yes, the same Tom Waits.

Are we missing something here? We agree that Waits is a great talent who has created many memorable recordings. But his vocals? We have heard chalkboards with a greater sonic appeal.

Still, the folks at McCann Erickson Deutschland just could not help themselves. They were charged with creating a spot for the Opel Zafira, and that little creative light started flashing: Tom Waits! Tom Waits!

The Zafira, by the way, is Opel's new sport utility vehicle. And nothing conjures up the great outdoors like a nice boozy Tom Waits ballad.

Waits says he turned down the agency's request to record music for the commercial. So, apparently at a creative loss, the agency allegedly enlisted a sound-alike to replicate Waits' unique incantations.

Perhaps the agency execs are too young to know about the Frito-Lay case. Or perhaps they just are not educated enough in vocally challenged pop stars. 

Take Bob Dylan. It is no secret that he is available for commercial work. Joe Cocker is probably not too busy these days. How about Kris Kristofferson, Lemmy Kilmister, Leonard Cohen or Leo Kottke, who once likened his own voice to "geese farts on a muggy day"? That would work. 

Certainly, there is no lack of creaky vocal cords on today's scene. But creativity on that Opel campaign? That appears to be another story.
